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HOW SIMULMEDIA'S PLAN STACKED UP AGAINST
THE 2019 DERBY

1,
MAX AUDIENCE TOTAL AUDIENCE AL?:E%:I:':'II%IIIDEI‘:LSAN
TARGET AUDIENCE REACHED BY ONE SPOT REACHED BY ALL 2019 (431 SPOTS ACROSS
IN 2019 DERBY ($340K) DERBY SPOTS COMBINED NATIONAL TV FOR $340K)
A25-54in !:he Mar'ket 2,507,583 3,939,608 7,307,167
for Financial Services
A21+ Bourbon Drinkers 1,746,758 2,685,474 4,316,247
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A25-54 IN-MARKET A25-54 IN-MARKET

FINANCIAL SERVICES FINANCIAL SERVICES
. . SIMULMEDIA BUDGET SIMULMEDIA BUDGET . .
Simulmedia Plans Simulmedia Plans
VS Buying $50K $100K $170K $340K $50K $100K $170K $340K vs Total Reach
the Most Expensive 8M- 8M- of These Audiences
Spot ($340K) Throughout the
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HERE'S A CLOSER LOOK AT THE A25-54 IN MARKET
FOR FINANCIAL SERVICES PLAN

SURPRISINGLY

MOST PERFORMANT NETWORKS PERFORMANT PROGRAMS

COMEDY )
CENTRAL m m The Ugly Truth, Into the Blue,

MMMMMMMMMMMMM It Takes a Killer, NUMB3RS,

Married... With Children
) viceLanp
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PERCENTAGE OF PROGRAMS WITH RATINGS
BETWEEN .1 AND .5 INCREASESTHROUGHOUTMARCH

M18-34

16 - Percentage of programs with rating between 0.1 and 0.5 1
15.5

15
145

14
13.5

13
125

12
ns

1
105

10
9.50

A
o “:S ‘ "500— “;\\ fs\rb '5'\6 'b'\\ ':f@

SIMULMEDIA’



. Have product, can advertise, has advertised in the Mar 1 - Apr 15 period

BRAN DS Il Have product, can advertise, has not advertised in the Mar 1 - Apr 15 period
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